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The Trials and
Tribulations of
Data
Visualization for

Good

OR

How to Practice Safe Stats

Stanford SOCIAL
INNOVATIONReview



Harnessing the power
of data science in the
service of humanity.
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Data...?

“535 visitors to stanford.edu”
“99% retention rate”
“1 in 3 African Americans”

“$140,000 in Q3”
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...Or Data?
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Statistics...?
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Tips To Keep
In Mind
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3. Your tool won’t tell the whole story.
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