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GOALS FOR TWITTER 

• Increase awareness for your organization, 

mission and programs 

• Connect with and grow your community of 

influencers, donors and volunteers

• Demonstrate your unique brand personality 

and voice 



#BringBackOurGirls



Tweets with #BringBackOurGirls
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2. Leverage 
key 
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1. Establish 
brand 
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engaging 
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initiatives

GAINING MOMENTUM





1. Establish a consistent 

brand presence 



Define your mission & values
• Define your values

• Express your personality

• Develop conversational guidelines and cadence

Define target audiences 
Outline demographics, psychographics and personas

Establish clear goals
Example: align with existing Marketing Objectives

DEVELOP YOUR TWITTER 
CAMPAIGN PLAN
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c.

a.

b.

d.
Develop Success metrics
How will you measure success?

Find your voice & tone



Consistent PlanAlways on Content EventsProduct Launch

Flighted approach for news, 

initiatives, and events

Consistent approach for 

“always-on” brand content 

“Ever Green” Brand Content

Milestone FundraiserNews
Program 

Initiative
Special 

Event
Conference

Time
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FOLLOW AN “ALWAYS-ON” & 

FLIGHTED CONTENT CALENDAR 



ESTABLISH A CONSISTENT BRAND
PRESENCE
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Profile Photo
Choose a profile image that 

visually represents your brand

Bio
Keep it clear and concise, but be 

creative. Include links to your 

website and brand content. 

Header Image
Showcase your brand 

prominently to grab the attention 

of visitors

Site Link
Help drive traffic to your main 

website or specific landing page

Background Image
Create a rich experience with an 

engaging background image that 

tells your brand story



2. Leverage key partnerships



ENGAGE BRAND ADVOCATES
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INFLUENCERS THOUGHT

LEADERS

PARTNERS VOLUNTEERS



START A DIALOGUE
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Follow key # on your dashboard and start a 

conversation with new people.



3. Publish engaging content



Use direct calls to action

Retweet - Ask followers to spread your message

Reply - Get followers involved in a conversation

Vote/Poll - Ask a question, check community pulse

Submit - Ask followers to get involved 

Include rich media

Photos, infographics and Vines increase

the likelihood of engagement and retweets
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COMPOSE ENGAGING TWEETS
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Branded campaign 

hashtags

Align campaigns and conversations

Trending topic hashtags

Extend the reach of your message 

Unbranded campaign 

hashtags

Increase share of voice via organic 

trends

EXTEND THE VALUE OF THE #

Tweets



BUILD YOUR BRAND THROUGH 
VIDEO

4 Tips for Using Video

1)“A day in the life”

2)Demo a product or 

How-to

3)Create hype

4)Show personality



4. Amplify events & initiatives
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Post-Event
• Keep the event momentum going 

by sharing out highlights 

achievements and attendee 

feedback

Day of Event
• Drive engagement, conversation and retweets 

by live-tweeting highly engaging content 

• Reward followers by surfacing exclusive event 

features and information

Pre-Event
• Generate buzz and excite

your follower community

• Share teaser content and 

information about speakers, 

activities and guests

• Engage the community in

event-related dialogue

DEVELOP A PHASED STRATEGY FOR 

EVENTS

Fundraiser

Program Kick-Off

Special Event



LEVERAGE EQUITY AROUND KEY 
EVENTS
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5. Measure success
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• Follower growth

• Engagement via retweets, favorites, @replies

• Site traffic, visits and time on site

MEASURE SUCCESS

1. Twitter – analytics.twitter.com

2. Google Analytics - free + simple

3. Hootsuite - dashboard for managing Twittter

4. Sprout Social – more analytics features

5. Mixpanel - more sophisticated data visualization

Suggested Tools:



@TwitterAds   |   Confidential

#THANK YOU



5 Common Twitter Mistakes You Might Still be Making

1)Starting a Tweet with someone’s username

2)Follow me back

3)Making tweets too long 

4)Tweeting the full URL 

5)Setting up your analytics too late

Source: Twitter Counter #blog, Katerine Petropoulou



Tumblr

Liba Rubenstein — Director of  Social 

Impact and Policy, Tumblr
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